
DEFINE YOUR ONLINE PERSONA

BRAND 
WORKSHEET
Personality goes a long way towards building relationships with your 
audience, but it must be authentic. How do you want to be 
perceived ? How does your ideal customer feel when they visit your 
site or see you on social media.
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Uniqueness

● What makes me different?

● What are the personality traits that best describe me?

● I’m not a cheesy life coach offering all the answers, I’m very honest about my own, past 
struggles with career and family life

● No nonsense,  to the point, but deeply caring about others. I don’t sugar coat things, but I do 
genuinely want to help people who feel trapped or lost in their current situation at work / in 
their relationship

My expertise

● What does my experience say about me?

● What is your unique approach to your product / 

service?

● My personal experience says that I am strong-willed, having overcome challenges earlier in 
my life. I have worked with people in difficulty for a while now, in all sorts of situations and I 
never judge. But I don’t really want to “brag” about my work, I just believe that human 
beings should help each other out!

● I can be pretty blunt, sometimes I swear! I believe in action, and facing ourselves to 
overcome the crap. Meditation and reflection help, but not alone

Tone

● What tone of voice best communicates my 
personality?

● What does my elevator pitch sound like?

● No nonsense language, non cheesy. Empowering, but I don’t want to use that sleazy self-
help style of vocabulary. I want simple language, not fluffy. I love Hemmingway’s writing 
style

● I help people who need to get out of their rut and overcome fears about taking the next 
step in their career or relationship. I use a combination of reflection and action. My clients 
do meditation, and journaling, then I help them get off their asses and move forward with 
practical steps and real deadlines! I’m pushy, but in a good way.

Visual

● How can my uniqueness, expertise and tone be 
translated into visual representation?

● How will I create the visuals needed for your site?

● I want to really steer clear of stock photography style images and flowery fonts. I want to 
use strong, bold images, big titles and quotes that you can hang your hat on. Not touchy 
feely, but strong and positive. Like an image of fisherman, not an image of a girl watching 
yet another frikkin’ sunset!

● Yeah, I can’t do this on my own, I don’t know where to start finding images and choosing 
fonts. I think I should work with a designer to make a set of visuals and guidelines, for how I 
can represent myself. But I would like to learn how to create images with text so I can share 
ideas on twitter with eye-catching and relevant images.
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